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Call for Session Proposals Questions
*Required ﬁeld
	QUESTION
	INFO TO BE PROVIDED

	Proposal Title - Suggested Title for Your Presentation/Session or Session Idea (15 words max)*
	

	Task: Submission Terms

	Indicate your agreement with the following statements.*

1. I acknowledge that I have reviewed the speaker benefits and understand that, if the session is selected, each speaker is RESPONSIBLE for covering any travel-related expenses not included in the benefits offered for their industry role.
2. Sessions led by a representative from an agency, exhibit house, or product/service provider MUST also include a corporate trade show or event marketing professional as a co-speaker or panelist.
3. I understand and agree that, if the session is selected, all speakers are REQUIRED to participate in speaker training, which will be offered as live webinars (dates to be determined) and available as recordings.
4. I understand and agree that the primary session speaker is REQUIRED to provide a handout for the selected session in advance of the conference.

	· Yes, I agree


	Task: Session Details

	Track/Topic of Your Presentation/Session*
Click here for more info on the tracks.  
	· Measurement & Analytics (1000s)
· Planning & Execution (2000s)
· Marketing & Sales (3000s)
· Management & Leadership (4000s)
· Global Exhibit Marketing (5000s)
· Exhibits, Experiences, Events (6000s)
· Personal & Career (7000s)

	Has this session been presented elsewhere and/or have you presented this topic elsewhere?*
	· Yes
· No


	If yes, when and where?
	

	Session Format (select one)*

Check out additional info on session formats here.
	· Expo Fundamentals: Getting Started (30 - 90 minutes)
· Fast Skills & Quick Wins (30 – 45 minutes)
· Strategies for Success (30 – 90 minutes)
· Hands-on Workshop (90 minutes – 6 hours)
· Case Study: Lessons from the Field (30 - 90 minutes)
· Industry Trends Briefing (30 - 90 minutes)
· Real Talk: Perspectives & Solutions (30 - 90 minutes)
· Inside Look: Field Experience (2+ hours)




	Level of Session Content*

Indicate the level of session content. 
· Essential
Ideal for those new to the topic or seeking a refresher, these sessions cover core concepts and foundational skills.
Audience: Beginners or those revisiting the basics
· Intermediate
Designed for professionals with some experience, these sessions dive deeper into tools, strategies, and real-world applications.
Audience: Mid-level professionals or those building on existing knowledge
· Advanced
Tailored for seasoned professionals and leaders, these sessions focus on strategy, innovation, and high-level decision-making. Engage in in-depth conversations, strategic planning, and collaborative problem-solving.
Audience: Experienced professionals and organizational leaders
	· Essential
· Intermediate
· Advanced
· Unsure

	Provide a 150-word description of presentation/session topic in paragraph format.* 

If your proposal is selected, this info will be used to market and promote the session.

SAMPLE DESCRIPTION IN CORRECT FORMAT:

TITLE: From Chaos to Control: Project Management Best Practices to Ensure Success 

DESCRIPTION: Feeling like you're juggling flaming swords while managing exhibit deadlines, vendors, and stakeholders? You’re not alone! In this session, we tackle the chaotic, high-pressure world of trade show management head-on. Say goodbye to missed deadlines and scattered to-do lists. We’ll show you how to stay cool under pressure, organize the madness, and wrangle vendors like a pro. From prioritizing deadlines to keeping stakeholders engaged (without losing your mind), this session is packed with tips and tools that’ll turn you into an exhibit management pro! Walk in overwhelmed, and walk out ready to conquer your next event with ease.

Please note that you will be asked to provide learning objectives for this presentation/session in the "Learning Objectives" task.
	

	How will your session be structured to ensure a learner-centered, engaging, and interactive experience? *

Please describe the specific instructional strategies, engagement techniques, and interactive activities you plan to incorporate based on the session format you selected above.
	

	How much time will you need to deliver this session? *

Please list a minimum and maximum amount of time based on the selected session format and content to be covered.
	

	While not required, please indicate whether your proposed session includes how artificial intelligence (AI) can be used to enhance, streamline, or automate tasks related to your session topic.
	




	Task:  Session Learning Objectives

	Provide 3-7 learning objectives that are clear, measurable, and achievable.

List the learning objectives for your session(s) below. These key points are similar to Essential Learning Components (ELCs) used in the past. Learning objectives define actions that your participants will be able to accomplish by the end of your session.

The number of learning objectives for a session or workshop can vary depending on the complexity of the topic, the prior knowledge of the learners, and the depth of understanding desired. However, a general guideline is to aim for 3 to 5 learning objectives.

This allows enough time to introduce, explore, and reinforce each objective thoroughly, ensuring that learners can achieve a meaningful understanding and application of the concepts covered.

For instance, in a 90-minute session, you might have:
•One or two objectives focused on remembering and understanding basic concepts.
•One or two objectives involve applying and analyzing these concepts.
•Optionally, one objective that pushes towards higher-order thinking skills like evaluating or creating, depending on the session's goals and the audience's capability.

Click here for more information on crafting learning objectives.   

SAMPLE LEARNING OBJECTIVES IN CORRECT FORMAT:

TITLE: How to Measure the Value of Trade Show Participation - Part I: Basic Concepts

DESCRIPTION: Learn the building blocks for measuring and growing the value of your trade show and event programs. Upon completion of this session, you will have the knowledge and ability to prove the value of events to your stakeholders and executives. The tools and best practices taught do not require big budgets, big programs, or many resources -- you can do it all yourself, with or without the help of others.

Learning Objectives - at the end of the session, participants will be able to:
•Ensure that your event investments pay off.
•Identify the four sources of value from event marketing.
•Estimate value for each component of event payback.
•Establish a payback ratio as an index of trade show value.
•Organize and present the results to stakeholders and executives.


	Learning Objective 1*
Complete the sentence, 'At the end of the session, participant will be able to….'
	

	Learning Objective 2*
Complete the sentence, 'At the end of the session, participant will be able to….'
	

	Learning Objective 3*
Complete the sentence, 'At the end of the session, participant will be able to….'
	

	Learning Objective 4
Complete the sentence, 'At the end of the session, participant will be able to….'
	

	Learning Objective 5
Complete the sentence, 'At the end of the session, participant will be able to….'
	

	Learning Objective 6
Complete the sentence, 'At the end of the session, participant will be able to….'
	

	Learning Objective 7
Complete the sentence, 'At the end of the session, participants will be able to…'
	




	Task: Primary Speaker and Additional Speaker/Panelist(s)

	If your proposal is selected, the Primary Speaker will serve as the lead for the session and will be asked to conﬁrm/update the session title, marketing description, and learning objectives; provide requested room set up and AV equipment; and upload session slides/handouts. The Primary Speaker may be the only/single presenter for a session or the lead for a session with multiple speakers.
•You must provide 1 primary speaker.
•You can add up to 3 additional speakers/panelists for the proposal, and no more than 4 speakers/panelists total.

Each speaker/panelist will be asked to provide the following.  

	Name*
	

	Email*
	

	Session Role*
	· Primary speaker
· Additional speaker 
· Panelist

	Mobile Phone and Work Phone*
	

	Mailing Address*
	

	Administrative Assistant Name, Phone, and Email (if applicable)
To be copied on all submission emails
	

	Title*
	

	Company*
	

	Credentials*
	

	Trade Show Industry Role*
What role does speaker/panelist play in the trade show and event marketing industry?

	· Corporate Trade Show / Event Marketing Professional at an Organization or Brand
· Agency or Exhibit House Representative
· Service or Product Dealer/Distributor Representative
· Trade Show / Event Marketing Consultant
· Professional Speaker or Facilitator
· Other

	Certiﬁed Trade Show Marketer (CTSM) Program Status:*

Please indicate if the speaker/panelist is involved in the Certified Trade Show Marketer program.
	· CTSM graduate
· CTSM enrollee/candidate
· Not involved in the CTSM program

	I acknowledge that I have reviewed the speaker benefits and understand that, if the session is selected, each speaker is RESPONSIBLE for covering any travel-related expenses not included in the benefits offered for their industry role. *
Please agree to the above.
	· Yes
· No

	Sessions led by a representative from an agency, exhibit house, or product/service provider MUST also include a corporate trade show or event marketing professional as a co-speaker or panelist.*
Please agree to the above.
	· Yes
· No

	I understand and agree that, if the session is selected, all speakers are REQUIRED to participate in speaker training, which will be offered as live webinars (dates to be determined) and available as recordings.*
Please agree to the above.
	· Yes
· No

	I understand and agree that the primary session speaker is REQUIRED to provide a handout for the selected session in advance of the conference.*
Please agree to the above.
	· Yes
· No

	FOR PROFESSIONAL SPEAKERS ONLY:  What honorarium and/or expense reimbursement expectations would you have if selected to present at EXHIBITORLIVE 2027? 
Please include any anticipated speaker fees, travel reimbursement requirements, lodging expectations, or other related considerations. Responses will help us evaluate feasibility during the session selection process.
	




	Social Media Information
· X (formerly Twitter)
· LinkedIn
· YouTube
· Instagram
· TikTok
	

	Biography*
(limit to 75 words)

SAMPLE BIOGRAPHY:

Miranda Priestly is President and COO of Exhibit Runway and oversees the company’s sales and marketing, corporate strategy, and development of new and emerging products and services. Prior to Exhibit Runway, Miranda held executive positions in marketing and business development for software and information services companies. Miranda holds a BA in Communications from the University of Chicago and an MBA from Harvard University. She teaches at Columbia University and frequently speaks on branding and marketing effectiveness.
	

	Speaker/Panelist Introduction and Topic Video*

Each speaker/panelist is REQUIRED to submit a one to two-minute introduction video or a Word doc/PDF with a link to the video. Speakers should provide information about themselves, their role in the session, and their topic. Videos can be recorded on a smart phone, tablet, or any platform of choice (such as Zoom). 

The recording should be uploaded as an MP4 file or a Word doc/PDF with a link to the video. 

Reach out to Olivia Tedrick with any questions.
	

	Does speaker/panelist have experience designing, presenting, or facilitating training programs?*
	

	If yes, where?
	

	Has speaker/panelist attended an EXHIBITOR event in the past?*
	



Reach out to Monica Myhill, CMP, CRP, CPLP, Chief Learning Strategist and CTSM Director with any questions.
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